


[lpuBer,

KHura «Objects» paga BHOBb puBETCTBOBATbL YMTaTe-
nievi Ha cBoux cTpaHuyax. Kak v B npotusbivi pas, co-
AepxxaHne Homepa byaet nocssieHo 0b3opy MHHOBA-
ymi B 06s1act pOCCUKCKOro yIrM4YHOro UCKycctBa u
CBSI3aHHbIX C 3TUM cobbiTni. OgHaKo HacToslee niaa-
HMe u3HayasribHO 3a4yMbIBasriocb Kak He4YTo borsbLiee,
4yem rpocTo arbbom o cTpuT-apTe.

«Objects» B Kybe — 3TO MPOEKT, CTaBSLYMVi CBOEV L|€JTbIO0
CTUMYTISLAI0 TBOPYECKOrO SKCNepUMeHTa B psfax ofe-.

HYeCTBEHHbIX yJ'II/I‘-IHbIX XYO>XHUNKOB, I'IpM3bIBaI-OLL{MM BbIM- 3

TV 3@ paMmKu [1BYXMEPHOIro 1 « TUMorpagmu4ecKoroy CTpuT--
apra (k coxarneHuio, [1o cux rop rnpeobraaaroiyero B Poc-
cuu), n HanpaBuTb CBOU noTeHymarn B cgpepy cBobogHoro
UCKYCCTBa, HE OIPaHNYEeHHOro [10BEPXHOCTAMMU OPOA-
cKovi pypHUTYpbI. Tak, B ¢poKyce TpeTbero Homepa okKa-
3bIBaKOTCSI HENOCPEACTBEHHO TPEXMEPHbIE OOBLEKTHI, a
TaK Xe 0b6bEeMHO-POCTPaHCTBEHHbLIE KOMMO3ULYUN, CO3-
JaBaeMble pasinyHbIMU Xy4OXHUKaMu Ha yrvyax ropoga
— B 3TOM raHe COAepXarne KHUrv Brepsble oTpaxaet
ee Ha3BaHne HacTosIbKo B6yKBasibHO.

Gonbliass 4actb onybriMkoBaHHbIX MPOEKTOB co3haHa
cneymarbHO 45151 HOMepa, MoCKosibKy Arisi 60sbLIMHCTBA
npeacTaBrieHHbIX B HEM XY4OXHUKOB 06 beM — JOBOJIbHO
HoBoOe rorie Ans akcriepumeHTa. OgHako ecrv Arisl OgHUX
310 — A4E6T, TO 4115 APYruX — BINOSIHE MPUBbLIYHAS Mpak-
TMKa. 310 0BYCrIOB/IEHO TEM, YTO CEerofHs Ha ropoAcKkux

ynyax Poccumn opyayloT XYOOXHUKY, BbILLEALINE HE

TOJIbKO M3 rpaghgutn coobLyecTsa, HO n U3 Apyrux cgep

— 3TO Aun3aliHepsl, IMCTPATOPbI, TPAANLUOHHO «rane-

PEVIHbIE» XYAOXHUKN COBPEMEHHOro uckKycctaa u 1.n. O6
MX BapuaHTax opraHu3ayum ropofcKoro npocTpaHcTBa Ha
aT10T pa3 u pacckasbiBaeT «Objectsy. %

310 03HakomuTenbHbIYi PDF-¢baiin, koto-
PbIVi COAEPXKUT [aneKko He BCE CTPaHuLibl
KHUTN.

Tak e, XOTUM 3asiBUTb, YTO «B XUBYHO»
KHUra CMOTPUTCS ropasfo JlyyLle v uHTe-
pecHee.

HAuctpubbrouusi: prodam@objectsbook.ru
Web-site: www.objectsbook.ru
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The languages of street art are constantly changing. Merging with
the urban environment, street art has become an indivisible part
of the metropolitan visual language. Artists don't lag behind —
staying active on the streets, they are mastering new media of
contemporary art and industrial design origin...

The verbal language of American writing of the 80’s was replaced by
the European image language of the 90’s. And now with the first
decade of the 21" century coming to an end, we are once again fac-
ing street art language changes. These changes occur not only in the
content itself but also in the artists spatial thinking paradigm.
Horizontal, two dimensional view of the surface evolves into three
dimensional one. Authors, using modern industrial materials and
technological advances of the information age, strive to get new
results and offer viewers their own ways of perceiving "natural" every-
day environment. They partially reemploy the techniques of "land-art"
and "environmental" art and other methods known under the umbrel-
la term "site-specific art". It is true that street art continues art object
redefinition, dispersion and deterritorialization processes, started by
the artists of the second half of 20" century (Andy Goldsworthy,
Christo, Claes Oldenbourg and others). Back then, just like now,
artists invaded the urban space, creating large scale installations and
objects. And just like now, these objects are situation-specific and
nondurable. But land-art supporters preferred "natural" materials,
meanwhile street art sticks to industrial materials.

It is evidently clear that street art community has reached a new level
of spatial thinking. The notions of style and competition, which form
the basis of the graffiti culture, foster new ways to overcome the visu-
al crisis of flat two dimensional street art. Continuing interaction of
subculture and contemporary art leads to language games multiplica-
tion and gives birth to new forms of post-graffiti. For example, street
artists gradually learn performance techniques (Robin Rhode), and
the works contents are getting more and more conceptualized
(Influenza).

ENGLISH
translated by Fedor Barkov

80’s writing has fully expressed itself in the "wild style" esthetics.
Street art of the 90’s replaced name with brand and chose image
over verbalism. 2000’s saw images transformed into objects, con-
quering the third dimension. This process wasn't only a reaction to
general innovation crisis in street art. Neither was it another way
to construct author's identity. This process was a new form of
backslash on authorized arts and total commercialization of every-
day life both virtual and real. Artists turn streets into a battle field
where they fight against advertising for public attention. They
mock ads, redefine them and, like pop-art artists, use their con-
tents to create original art (Jason Eppink).

Two dimensional art tried to challenge commerce as well. But it's
active proliferation on the streets gradually led to merging art and
advertisement — numerous corporations, recognizing street art
messaging potential, promptly adopted its methods and employed
them in marketing campaigns (spray, stickers, stencils, creative
placement). As a result advertising tried to mimic art, which origi-
nally used some of the advertising techniques (distribution, brand-
ing and such). Urban dwellers have become unable to distinguish
original art from commercial. Now at the beginning of a new cen-
tury artists endeavor to redefine the line between art and ad.
"New wave" street artists confront ads using the third dimension.
Mobilizing new media, they create volume installations and sculptures
(Mark Jenkins, Eltono), optical illusions (Cayetano Ferrer, Julian
Beever), spatial compositions (Lines rouge, Truth). As we can see,
they invent new ways to commercial-freely modify urban environment.
Traditionally Russia imports innovations from the West — no wonder
that there is not a single Russian name among abovementioned
artists. The process described above (if it even takes place) develops
itself slowly and reluctantly. Observing the present-day community of
Russian street artists, one may get a feeling that the majority of
artistes are living snugly in an ivory tower. Only few of them wish to
evolve and experiment with new media. The development has practi-




OTOT pasgen NocBsiLEH MMaBHOW TeMe U34aHUus — TPEXMEPHbIM
06bekTam M NPOCTPaHCTBEHHBLIM MHCTaNMAUuAM Ha ynuue. K co-
XaneHuto, MHOTUE XYOOXHUKU HACTOSbKO MPUBLIKAW UCMNONb30-
BaTb CTaHOAPTHblE UHCTPYMEHTbI U MaTepuanbl (Kkpacka, KUCTH,
cnpei), 4To B onpeAeneHHbIi MOMEHT He CMOrfM BbIATK 3a npe-
[ernbl CyLecTBYOLWNX CNOCOBOB yIMYHOIrO CaMOBbIpaXXeHUs, B TO
BPEMSsI KakK y4aCTHUKM MUPOBOro CTpUT-apT coobliecTBa ocBau-
BalT HOBble MeAMna 1 aKTUBHO UCMOMb3YOT UX B CBOUX YIUYHbIX
MHTepBeHUusX. B cBA3u ¢ aTMm obLiee CoOCTOAHUE YNIUYHOIo Uc-
KyccTBa B Poccum npogomkaeT HOCUTb OTCTanbIn Xxapakrep.
Tem He MeHee, caBurn ectb. MaTtepuan, NnpeacTaBnNeHHbIN B 3TOM
pybpuke, penpe3eHTUpyeT HeKOTopble U3 HUX. OTpaxasi onbIT Uc-
Nnonb30BaHUsS POCCUNCKUMU YNUYHBIMU XYAOXHUKAMU HOBbIX
CpeAcTB camoBblpaxeHusi. bonblasi YacTb npeacTaBeHHbIX
NPOEKTOB co3AaHa cneumanbHO ANs 3TOro M3gaHus, YTO MOXHO
NPOVHTEPNPETUPOBaTL Kak rOTOBHOCTb HEKOTOPbIX aBTOPOB OT-
€4eCTBEHHOro cTpuT-apT coobLiecTBa CBOGOAHO SKCNEPUMEHTU-
poBaTb CO Cpefol M OTKpbiBaTb HOBblE, anbTepHATUBHbIE ABYX-
MepHbIM CNocobbl CaMOBbIpaXXEHUS.

This section deals which the general theme of the issue — 3-d
objects and spatial installation on the streets. Unfortunately, most
artists are so used to employing standard tools and materials
(paint, brushes, and spray) that they at some point failed to trans-
gress the existing means of self-expression meanwhile members
of the world street-art community explore new media and active-
ly use them during their street interventions. Because of this
Russian street art is still underdeveloped.

Nevertheless there are some positive steps. This section repre-
sents several of them, depicting new means of self-expression
being used by Russian street-artists. A large part of the present-
ed projects were created exclusively for this title, that can be
interpreted as a desire of some of Russian artists to freely exper-
iment with the environment and discover new ways of self-
expression alternative to flat, 2-d ones.







“SICK SPOTS”
SERIES ON MOSCOW
STREET BY TROP

ART-GROUP

[Onsa onucaHna paboT 3TON rpynnbl XyOOX-
HWMKOB Nyullie BCEro NoAONAET TEPMUH «rie-
yeHue». Kaxabln 06bekT ropoackon cpeapl
3aHATBIN B CNY>XEHUN YENOBEKY, NMpU  Bbl-
NOMHEHUN cBoux 06s13aHHOCTEN paHo wunu
No34HO He BbIAEPXMUBAET HANPSKEHNS U Bbl-
XOAMUT N3 CTPosi — paboyas KreLHs TpakTo-
pa nomaeTcsi B cycTaBax, CUOEHWE aBTo-
GyCHOI OCTaHOBKM TpPeckaeTCsi Nnonornam. ..
«lopoackon caHuTap» — apT-rpynna Trop
CBOMM TBOPYECTBOM CTpeMUTCs u3baBUTb
MX OT TaKkoro poga yBeuuii, 3aneymBas ux
paHbl C NMOMOLLbI0 BMHTa 1 HaknagHbIX Me-
OVLMHCKUX MOBSI30K.

"Healing" — is the best word to describe the
works of this art group. Every object of urban
environment, which serves humans, sooner
or later breaks down under stress: working
claw of a tractor breaks its joints, bus-stop
seat splits in halves...

"Urban medic" Trop tries by his work to heal
their wounds with band-aid and bandages.



M

cavred WArpaKos 4




[na gaHHOro XyaoXHWKa oveHb B60nbLLION MHTepec NpeacTaBnseT AnoHus,
yAayHo coveTaoLast B cebe cneumdmnyHble ApeBHME TPaaULIMM U CBEPXHO-
Bble KOMMbIOTEPHbIE TEXHOOMMN. Bopbba «CyMo», TEMy KOTOPOIi aBTOP WH-
TepnpeTypyeT B CBOEM TBOPYECTBE, SIBNSETCS OAHOW 13 BAXKHENLLUUX U He-
OTbeMIEMbIX COCTaBMSHOLLMX ANOHCKOM KynbTypbl.

MpuMevaTtensHo, YTO Co3aaHHbIN aBTOPOM 06pa3 GopLIOB-CYyMOMCTOB 3Ha-
YUTENBHO OTNNYAETCS OT NPEACTaBEHWA, TPAAULMOHHO ObITYIOLLMX O HUX
B obLlecTe. B pabotax Sumo GopLbl NpeacTatoT nepes 3putenem B obpa-
3e BecénblX, YnbIGaloLLMXCA TOMNCTAKOB, BCTYNAOLMX B MPOTMBOBOPCTBO
CO CKyKOW 1 rpycTbto. OpHako, HECMOTPSI Ha BCIO «HECEPLE3HOCTbY WX
BHeLLHero obnvika, oHv cnocobHbI NepeaaBaTh CaMble cepbe3Hble cooblLLe-
HUSA, UCXopsLLIMe OT UX aBTOPa, OCYLLEECTBNASA, TakuMm 06pa3om, onpeaeneH-
HYI0 KOMMYHVKaLIMIO MeXZy XYOAOXKHUKOM W BHELLHUM MUPOM.

PaboTtas Ha NPOeKTOM, XyA0XHWK nocTasun Ansa ceds 3agadvy — cosgarb

“POSTMAN BOX” OBJECT
ON MOSCOW STREET
BY SUMO

HOBYIO POPMY ANt TAKOro 3HaKOMOro BCEM MpeameTa YrMyHon pypHUTY-
pbl, KaK MOYTOBbIA ALLMK.

MouToBbIE ALLWMKM paccpeoToHeHb! N0 BCeM parioHaM, ofHaKo 1x dopma u
LiBET HACTOSLKO MPVBbIYHBI ANst OObIBATENEN, YTO NOCNEAHUE 3a4acTyio UX
npocTo He 3ameyatoT. CBOMM NPOeKTOM Sumo npegaraeT oavH 13 Crnoco-
60B «MOBTOPHOTO BKIMOYEHNS» SALUMKOB B MOME 3pUTENLCKOrO BHUMAHWS,
nepepenbiBas X B apT-00beKTbl NOCPeACTBOM M3MEHEHNS UX Av3aiiHa
Cam 06bekT npedcTaBnsieT cobo KOPODKy-4eXor, BbIMOINHEHHYHO B BUAE
kBagpatHoro Gopua cymo. Ero kBagpaTtHas dopma B LENom MaeHTUYHa
dopme NOoYTOBOrO ALMKa, YTO obecneunBaeT eMy ObICTPYHO YCTAHOBKY Ha
ynuue. «HageTble» Ha NOYTOBbIN ALLMK, KBaApPaTHbIE BOPLibI-CYMOUCTbI CO-
XPaHSIOT BCIO ero PyHKUMOHANbHOCTb U OAHOBPEMEHHO MpeasiaratoT 3pu-
TEno HOBbIM CNocob BOCTPUATUS 0ObIAEHHOro 0GbeKTa ropoACKoN cpeabl.
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photo by Sveta Rastebina

This artist is passionately interested in Japan, where original ancient tradi-
tions and ultramodern IT are successfully melted together. Sumo-wrestling,
interpreted in artist works, is a large integral part of the Japanese culture.
The image of sumo wrestlers developed by the author is staggeringly differ-
ent from the traditional Russian preconceptions. Sumo created merry pot-
bellied fighters challenging boredom and sadness. But despite their "unse-
rious" looks, they are able to convey artist message serving as a commu-
nication link between the author and outside world.

The artist defined the goal of the project as to completely reshape ordinary
a postbox, which is a piece of street furniture known well to all of us.
Postboxes are scattered everywhere but passers-by are so used to their
shape and color that they hardly notice them at all. Sumo tries to re-include
the postboxes into the viewers perception, turning them into art objects and
changing their design.

The object itself is a box-case, shaped as a sumo wrestler. Its square form
is identical to one of a postbox, which facilitates its installation in the street.
When they are on, Sumo wrestlers don't limit the functionality of the post-
box and offer a new look on a mundane city environment object.

photo by Katya Kopytina
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PASHA KOVALENKO / UNION SKATEBOARD TEAM LESHA TRUN’KIN / UNION SKATEBOARD TEAM
“FRONTSIDE BLUNT” “NOLLIE HILL”
DESIGN BY KOLA ARTIST / SICK SYSTEMS DESIGN BY SCHEME ARTIST / STYLE KONSTRUKTOR




TYKOVKA
LUNOHO
MASK




MASK: MICKEY
DESIGNER: FEDOSYA

MASKS: SQUIRREL & BEAR
DESIGNER: MASHA REVA







CHARACTERS ON
MOSCOW STREET BY
NOOTK,

PAIN BRAKERS







SCISSOR IN ACTION
BY 404 PHOTOGRAPHER

. ZUK CLUB IN ACTION
j BY 404 PHOTOGRAPHER




Author, art-director: Igor Ponosov
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Text: Andrey Tseluiko
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Translate: Fedor Barkov, Olya Sherba-
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Thanks to all artists who submitted
material and all partners who submitted
money.
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