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Ïðèâåò,
Êíèãà «Objects» ðàäà âíîâü ïðèâåòñòâîâàòü ÷èòàòå-
ëåé íà ñâîèõ ñòðàíèöàõ. Êàê è â ïðîøëûé ðàç, ñî-
äåðæàíèå íîìåðà áóäåò ïîñâÿùåíî îáçîðó èííîâà-
öèé â îáëàñòè ðîññèéñêîãî óëè÷íîãî èñêóññòâà è
ñâÿçàííûõ ñ ýòèì ñîáûòèé. Îäíàêî íàñòîÿùåå èçäà-
íèå èçíà÷àëüíî çàäóìûâàëîñü êàê íå÷òî áîëüøåå,
÷åì ïðîñòî àëüáîì î ñòðèò-àðòå.
«Objects» â êóáå — ýòî ïðîåêò, ñòàâÿùèé ñâîåé öåëüþ
ñòèìóëÿöèþ òâîð÷åñêîãî ýêñïåðèìåíòà â ðÿäàõ îòå-
÷åñòâåííûõ óëè÷íûõ õóäîæíèêîâ, ïðèçûâàþùèé âûé-
òè çà ðàìêè äâóõìåðíîãî è «òèïîãðàôè÷åñêîãî» ñòðèò-
àðòà (ê ñîæàëåíèþ, äî ñèõ ïîð ïðåîáëàäàþùåãî â Ðîñ-
ñèè), è íàïðàâèòü ñâîé ïîòåíöèàë â ñôåðó ñâîáîäíîãî
èñêóññòâà, íå îãðàíè÷åííîãî ïîâåðõíîñòÿìè ãîðîä-
ñêîé ôóðíèòóðû. Òàê, â ôîêóñå òðåòüåãî íîìåðà îêà-
çûâàþòñÿ íåïîñðåäñòâåííî òðåõìåðíûå îáúåêòû, à
òàê æå îáúåìíî-ïðîñòðàíñòâåííûå êîìïîçèöèè, ñîç-
äàâàåìûå ðàçëè÷íûìè õóäîæíèêàìè íà óëèöàõ ãîðîäà
— â ýòîì ïëàíå ñîäåðæàíèå êíèãè âïåðâûå îòðàæàåò
åå íàçâàíèå íàñòîëüêî áóêâàëüíî. 
Áîëüøàÿ ÷àñòü îïóáëèêîâàííûõ ïðîåêòîâ ñîçäàíà
ñïåöèàëüíî äëÿ íîìåðà, ïîñêîëüêó äëÿ áîëüøèíñòâà
ïðåäñòàâëåííûõ â íåì õóäîæíèêîâ îáúåì — äîâîëüíî
íîâîå ïîëå äëÿ ýêñïåðèìåíòà. Îäíàêî åñëè äëÿ îäíèõ
ýòî — äåáþò, òî äëÿ äðóãèõ — âïîëíå ïðèâû÷íàÿ ïðàê-
òèêà. Ýòî îáóñëîâëåíî òåì, ÷òî ñåãîäíÿ íà ãîðîäñêèõ
óëèöàõ Ðîññèè îðóäóþò õóäîæíèêè, âûøåäøèå íå
òîëüêî èç ãðàôôèòè ñîîáùåñòâà, íî è èç äðóãèõ ñôåð
— ýòî äèçàéíåðû, èëëþñòðàòîðû, òðàäèöèîííî «ãàëå-
ðåéíûå» õóäîæíèêè ñîâðåìåííîãî èñêóññòâà è ò.ï. Îá
èõ âàðèàíòàõ îðãàíèçàöèè ãîðîäñêîãî ïðîñòðàíñòâà íà
ýòîò ðàç è ðàññêàçûâàåò «Objects». 

Ïðèîáðåñòè èçäàíèå ìîæíî óæå ñåé÷àñ
ó íàøåãî ãåíåðàëüíîãî äèñòðèáüþòåðà
«ÈíäåêñÌàðêåò» — www.indexmarket.ru

Ýòî îçíàêîìèòåëüíûé PDF-ôàéë, êîòî-
ðûé ñîäåðæèò äàëåêî íå âñå ñòðàíèöû
êíèãè.
Òàê æå, õîòèì çàÿâèòü, ÷òî «â æèâóþ»
êíèãà ñìîòðèòñÿ ãîðàçäî ëó÷øå è èíòå-
ðåñíåå.
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The languages of street art are constantly changing. Merging with
the urban environment, street art has become an indivisible part
of the metropolitan visual language. Artists don't lag behind —
staying active on the streets, they are mastering new media of
contemporary art and industrial design origin…
The verbal language of American writing of the 80’s was replaced by
the European image language of the 90’s. And now with the first
decade of the 21th century coming to an end, we are once again fac-
ing street art language changes. These changes occur not only in the
content itself but also in the artists spatial thinking paradigm.
Horizontal, two dimensional view of the surface evolves into three
dimensional one. Authors, using modern industrial materials and
technological advances of the information age, strive to get new
results and offer viewers their own ways of perceiving "natural" every-
day environment. They partially reemploy the techniques of "land-art"
and "environmental" art and other methods known under the umbrel-
la term "site-specific art". It is true that street art continues art object
redefinition, dispersion and deterritorialization processes, started by
the artists of the second half of 20th century (Andy Goldsworthy,
Christo, Claes Oldenbourg and others). Back then, just like now,
artists invaded the urban space, creating large scale installations and
objects. And just like now, these objects are situation-specific and
nondurable. But land-art supporters preferred "natural" materials,
meanwhile street art sticks to industrial materials.
It is evidently clear that street art community has reached a new level
of spatial thinking. The notions of style and competition, which form
the basis of the graffiti culture, foster new ways to overcome the visu-
al crisis of flat two dimensional street art. Continuing interaction of
subculture and contemporary art leads to language games multiplica-
tion and gives birth to new forms of post-graffiti. For example, street
artists gradually learn performance techniques (Robin Rhode), and
the works contents are getting more and more conceptualized
(Influenza).

80’s writing has fully expressed itself in the "wild style" esthetics.
Street art of the 90’s replaced name with brand and chose image
over verbalism. 2000’s saw images transformed into objects, con-
quering the third dimension. This process wasn't only a reaction to
general innovation crisis in street art. Neither was it another way
to construct author's identity. This process was a new form of
backslash on authorized arts and total commercialization of every-
day life both virtual and real. Artists turn streets into a battle field
where they fight against advertising for public attention. They
mock ads, redefine them and, like pop-art artists, use their con-
tents to create original art (Jason Eppink). 
Two dimensional art tried to challenge commerce as well. But it's
active proliferation on the streets gradually led to merging art and
advertisement — numerous corporations, recognizing street art
messaging potential, promptly adopted its methods and employed
them in marketing campaigns (spray, stickers, stencils, creative
placement). As a result advertising tried to mimic art, which origi-
nally used some of the advertising techniques (distribution, brand-
ing and such). Urban dwellers have become unable to distinguish
original art from commercial. Now at the beginning of a new cen-
tury artists endeavor to redefine the line between art and ad. 
"New wave" street artists confront ads using the third dimension.
Mobilizing new media, they create volume installations and sculptures
(Mark Jenkins, Eltono), optical illusions (Cayetano Ferrer, Julian
Beever), spatial compositions (Lines rouge, Truth). As we can see,
they invent new ways to commercial-freely modify urban environment. 
Traditionally Russia imports innovations from the West — no wonder
that there is not a single Russian name among abovementioned
artists. The process described above (if it even takes place) develops
itself slowly and reluctantly. Observing the present-day community of
Russian street artists, one may get a feeling that the majority of
artistes are living snugly in an ivory tower. Only few of them wish to
evolve and experiment with new media. The development has practi-

english
translated by Fedor Barkov



Ýòîò ðàçäåë ïîñâÿùåí ãëàâíîé òåìå èçäàíèÿ — òðåõìåðíûì
îáúåêòàì è ïðîñòðàíñòâåííûì èíñòàëëÿöèÿì íà óëèöå. Ê ñî-
æàëåíèþ, ìíîãèå õóäîæíèêè íàñòîëüêî ïðèâûêëè èñïîëüçî-
âàòü ñòàíäàðòíûå èíñòðóìåíòû è ìàòåðèàëû (êðàñêà, êèñòè,
ñïðåé), ÷òî â îïðåäåëåííûé ìîìåíò íå ñìîãëè âûéòè çà ïðå-
äåëû ñóùåñòâóþùèõ ñïîñîáîâ óëè÷íîãî ñàìîâûðàæåíèÿ, â òî
âðåìÿ êàê ó÷àñòíèêè ìèðîâîãî ñòðèò-àðò ñîîáùåñòâà îñâàè-
âàþò íîâûå ìåäèà è àêòèâíî èñïîëüçóþò èõ â ñâîèõ óëè÷íûõ
èíòåðâåíöèÿõ. Â ñâÿçè ñ ýòèì îáùåå ñîñòîÿíèå óëè÷íîãî èñ-
êóññòâà â Ðîññèè ïðîäîëæàåò íîñèòü îòñòàëûé õàðàêòåð. 
Òåì íå ìåíåå, ñäâèãè åñòü. Ìàòåðèàë, ïðåäñòàâëåííûé â ýòîé
ðóáðèêå, ðåïðåçåíòèðóåò íåêîòîðûå èç íèõ. Îòðàæàÿ îïûò èñ-
ïîëüçîâàíèÿ ðîññèéñêèìè óëè÷íûìè õóäîæíèêàìè íîâûõ
ñðåäñòâ ñàìîâûðàæåíèÿ. Áîëüøàÿ ÷àñòü ïðåäñòàâëåííûõ
ïðîåêòîâ ñîçäàíà ñïåöèàëüíî äëÿ ýòîãî èçäàíèÿ, ÷òî ìîæíî
ïðîèíòåðïðåòèðîâàòü êàê ãîòîâíîñòü íåêîòîðûõ àâòîðîâ îò-
å÷åñòâåííîãî ñòðèò-àðò ñîîáùåñòâà ñâîáîäíî ýêñïåðèìåíòè-
ðîâàòü ñî ñðåäîé è îòêðûâàòü íîâûå, àëüòåðíàòèâíûå äâóõ-
ìåðíûì ñïîñîáû ñàìîâûðàæåíèÿ.

This section deals which the general theme of the issue — 3-d
objects and spatial installation on the streets. Unfortunately, most
artists are so used to employing standard tools and materials
(paint, brushes, and spray) that they at some point failed to trans-
gress the existing means of self-expression meanwhile members
of the world street-art community explore new media and active-
ly use them during their street interventions. Because of this
Russian street art is still underdeveloped.
Nevertheless there are some positive steps. This section repre-
sents several of them, depicting new means of self-expression
being used by Russian street-artists. A large part of the present-
ed projects were created exclusively for this title, that can be
interpreted as a desire of some of Russian artists to freely exper-
iment with the environment and discover new ways of self-
expression alternative to flat, 2-d ones.
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“SICK SPOTS” 
SERIES ON MOSCOW
STREET BY TROP
ART-GROUP 

Äëÿ îïèñàíèÿ ðàáîò ýòîé ãðóïïû õóäîæ-
íèêîâ ëó÷øå âñåãî ïîäîéäåò òåðìèí «ëå-
÷åíèå». Êàæäûé îáúåêò ãîðîäñêîé ñðåäû
çàíÿòûé â ñëóæåíèè ÷åëîâåêó, ïðè  âû-
ïîëíåíèè ñâîèõ îáÿçàííîñòåé ðàíî èëè
ïîçäíî íå âûäåðæèâàåò íàïðÿæåíèÿ è âû-
õîäèò èç ñòðîÿ — ðàáî÷àÿ êëåøíÿ òðàêòî-
ðà ëîìàåòñÿ â ñóñòàâàõ, ñèäåíèå àâòî-
áóñíîé îñòàíîâêè òðåñêàåòñÿ ïîïîëàì… 
«Ãîðîäñêîé ñàíèòàð» — àðò-ãðóïïà Trop
ñâîèì òâîð÷åñòâîì ñòðåìèòñÿ èçáàâèòü
èõ îò òàêîãî ðîäà óâå÷èé, çàëå÷èâàÿ èõ
ðàíû ñ ïîìîùüþ áèíòà è íàêëàäíûõ ìå-
äèöèíñêèõ ïîâÿçîê.

"Healing" — is the best word to describe the
works of this art group. Every object of urban
environment, which serves humans, sooner
or later breaks down under stress: working
claw of a tractor breaks its joints, bus-stop
seat splits in halves…
"Urban medic" Trop tries by his work to heal
their wounds with band-aid and bandages.
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Äëÿ äàííîãî õóäîæíèêà î÷åíü áîëüøîé èíòåðåñ ïðåäñòàâëÿåò ßïîíèÿ,
óäà÷íî ñî÷åòàþùàÿ â ñåáå ñïåöèôè÷íûå äðåâíèå òðàäèöèè è ñâåðõíî-
âûå êîìïüþòåðíûå òåõíîëîãèè. Áîðüáà «ñóìî», òåìó êîòîðîé àâòîð èí-
òåðïðåòèðóåò â ñâîåì òâîð÷åñòâå, ÿâëÿåòñÿ îäíîé èç âàæíåéøèõ è íå-
îòúåìëåìûõ ñîñòàâëÿþùèõ ÿïîíñêîé êóëüòóðû.
Ïðèìå÷àòåëüíî, ÷òî ñîçäàííûé àâòîðîì îáðàç áîðöîâ-ñóìîèñòîâ çíà-
÷èòåëüíî îòëè÷àåòñÿ îò ïðåäñòàâëåíèé, òðàäèöèîííî áûòóþùèõ î íèõ
â îáùåñòâå. Â ðàáîòàõ Sumo áîðöû ïðåäñòàþò ïåðåä çðèòåëåì â îáðà-
çå âåñ¸ëûõ, óëûáàþùèõñÿ òîëñòÿêîâ, âñòóïàþùèõ â ïðîòèâîáîðñòâî
ñî ñêóêîé è ãðóñòüþ. Îäíàêî, íåñìîòðÿ íà âñþ «íåñåðüåçíîñòü» èõ
âíåøíåãî îáëèêà, îíè ñïîñîáíû ïåðåäàâàòü ñàìûå ñåðüåçíûå ñîîáùå-
íèÿ, èñõîäÿùèå îò èõ àâòîðà, îñóùåñòâëÿÿ, òàêèì îáðàçîì, îïðåäåëåí-
íóþ êîììóíèêàöèþ ìåæäó õóäîæíèêîì è âíåøíèì ìèðîì.
Ðàáîòàÿ íàä ïðîåêòîì, õóäîæíèê ïîñòàâèë äëÿ ñåáÿ çàäà÷ó — ñîçäàòü

íîâóþ ôîðìó äëÿ òàêîãî çíàêîìîãî âñåì ïðåäìåòà óëè÷íîé ôóðíèòó-
ðû, êàê ïî÷òîâûé ÿùèê.
Ïî÷òîâûå ÿùèêè ðàññðåäîòî÷åíû ïî âñåì ðàéîíàì, îäíàêî èõ ôîðìà è
öâåò íàñòîëüêî ïðèâû÷íû äëÿ îáûâàòåëåé, ÷òî ïîñëåäíèå çà÷àñòóþ èõ
ïðîñòî íå çàìå÷àþò. Ñâîèì ïðîåêòîì Sumo ïðåäëàãàåò îäèí èç ñïîñî-
áîâ «ïîâòîðíîãî âêëþ÷åíèÿ» ÿùèêîâ â ïîëå çðèòåëüñêîãî âíèìàíèÿ,
ïåðåäåëûâàÿ èõ â àðò-îáúåêòû ïîñðåäñòâîì èçìåíåíèÿ èõ äèçàéíà
Ñàì îáúåêò ïðåäñòàâëÿåò ñîáîé êîðîáêó-÷åõîë, âûïîëíåííóþ â âèäå
êâàäðàòíîãî áîðöà ñóìî. Åãî êâàäðàòíàÿ ôîðìà â öåëîì èäåíòè÷íà
ôîðìå ïî÷òîâîãî ÿùèêà, ÷òî îáåñïå÷èâàåò åìó áûñòðóþ óñòàíîâêó íà
óëèöå. «Íàäåòûå» íà ïî÷òîâûé ÿùèê, êâàäðàòíûå áîðöû-ñóìîèñòû ñî-
õðàíÿþò âñþ åãî ôóíêöèîíàëüíîñòü è îäíîâðåìåííî ïðåäëàãàþò çðè-
òåëþ íîâûé ñïîñîá âîñïðèÿòèÿ îáûäåííîãî îáúåêòà ãîðîäñêîé ñðåäû.

“POSTMAN BOX” OBJECT
ON MOSCOW STREET
BY SUMO
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This artist is passionately interested in Japan, where original ancient tradi-
tions and ultramodern IT are successfully melted together. Sumo-wrestling,
interpreted in artist works, is a large integral part of the Japanese culture.
The image of sumo wrestlers developed by the author is staggeringly differ-
ent from the traditional Russian preconceptions. Sumo created merry pot-
bellied fighters challenging boredom and sadness. But despite their "unse-
rious" looks, they are able to convey artist message serving as a commu-
nication link between the author and outside world.
The artist defined the goal of the project as to completely reshape ordinary
a postbox, which is a piece of street furniture known well to all of us.
Postboxes are scattered everywhere but passers-by are so used to their
shape and color that they hardly notice them at all. Sumo tries to re-include
the postboxes into the viewers perception, turning them into art objects and
changing their design.
The object itself is a box-case, shaped as a sumo wrestler. Its square form
is identical to one of a postbox, which facilitates its installation in the street.
When they are on, Sumo wrestlers don't limit the functionality of the post-
box and offer a new look on a mundane city environment object.
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participians:
sick systems (aske, kola, kiosk), scheme, influx (bigood, volum,
nayr), 310 squad (fet, mo, zeaner), ches, mark, pain brakers
(16:59, nootk), most (no future forever), igor p., floksy, ag4t,
incubus project, foker, scissor, zuk club, zmogk, takloo, sxem,
polet.

all photos by valera belobeev

SKATE
OBJECTS

organizators:
“non-olimpyc games”
shop & “objects” book

idea:
personal deck design
from graffiti and
street-art artists
web: www.xoxox.ru
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pasha kovalenko / union skateboard team
“frontside blunt”
design by kola artist / sick systems

lesha trun’kin / union skateboard team 
“nollie hill”
design by scheme artist / style konstruktor
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STYKOVKA
LUNOHOD
MASKS

organizator:
“lunohod-1” toyshop

idea:
personal masks design

web: www.lunohod-1.ru
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mask: mickey
designer: fedosya

masks: squirrel & bear
designer: masha reva
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CHARACTERS ON
MOSCOW STREET BY
NOOTK, 
PAIN BRAKERS
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LORD VEDR
IN ACTION ON MOSCOW
STREET BY 404
PHOTOGRAPHER
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SCISSOR IN ACTION 
BY 404 PHOTOGRAPHER

ZUK CLUB IN ACTION
BY 404 PHOTOGRAPHER
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“Evolution cannot exist without
experiment. Culture that blindly
replicates tradition is a dead
culture”. 
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